Use these § tips right away to turbo-charge your
creativity and you'll see the results!

1. Keepan Open Mind There's a famous quote that says “A mind
is like a parachute. It doesnt work unless it's open.” Have the
capacity to see other people’s points-of-view. Be accepting of
other cultures, lifestyles, and cuisines. Take in new art exhibits
you normally wouldn't go to. Learn to curb your knee-jerk
reaction of "l don't like that™. If you can train yourself to see the
world through a different lens and have an open mind to new
and different things, you might just see something youve been
missing all this time.

2. Fillup your mental filing_cabinet Speaking of seeing something
you've been missing, become a student of the world. Observe
and take note of the things around you. Aikida, the modern
Japanese martial art, has a concept known as soft eyes which

means to be observant, but not focused. Some also interpret
soft eyes as the ability to look deeper than what you first see.
Either way, it's a great ability to develop so you can make note of
the world around you. Use both your senses and your mental
abilities to take note of the world and learn.. then, tuck these
observations away so you can use them sometime in the future
when theyll come in handy. The more in your mental filing
cabinet, the more creative you can be.

3. Cross-pollinate ideas | often speak about a concept called
creative cross-pollination”, something that | believe is an innate

method we all have for coming up with new ideas by taking two
things that don't have anything to do with each other and
connecting the dots.” Qur ancestars did it when they wanted to
paint and draw on the walls of their caves and all they had were
berries and burnt sticks. Each one of us does it naturally and
probably multiple times a day whether we know it or not. If you
can become mare conscious, aware, and skilled at cross-
pollinating ideas, you can find some wonderful, novel solutions
to the challenge in front of you.

4. Play and Laugh Pretty much every culture recognizes the
importance of this. You've all heard the term EESFHED
those who don't read Chinese—"Laughter is the best meq

and | really believe it to be frue. How many of us get caug




Synthetic Environments and the
Metaverse

Edit article

F-4 minutes

|z what usedto be science fiction now, as they say, science fact?
Synthetic environments, the metaverse, life-like "holograms”, and
even what may very well be the precursar to holodecks are all with

us here and now. Immersive environments, ance restricted
primarily to theme parks or other specialized venues are now
becoming mainstream in hospitality, retail, and even home
architecture. Much ofthis is because technology is advancing in
novel and fun ways...and trailblazers have been quick to find
creative adaptations. This will just continue and if you think these
immersive experiences are cool now, just wait. In the words of Al
Jolson,™You aint seen nothin’ yet!”

As excited as | am to watch this evolution—and be a part ofthe
group that's pushing it—-there are also questions that come up
regarding the mixing and matching of technologies used to create
these experiences. Al, robotics, deep fakes, and more are going
to create ethical and legal issues the likes of which we've never
seen. The ability—and art—to duplicate an environment in very
precise detail, if not exact, has been happening for years in the
film industry. Combine physical spaces with the technological
wizardry available now and you have some stunning possibilities.

What's your pleasure?

Do you want the red pill orthe blue on
although in the not-to-distant futur
not even have the chance to dep’
Environments and the Met
erge, blurring
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CONNECTING HEALTH INNOVATIONS

News Release CONTACT: Brian Collins
February, 2017 Communications Director
bcollins@chi-llc.net

407.694.3434

CHI RECEIVES USDA GRANT TO DEVELOP CHILDREN’S DIETARY INFLAMMATORY INDEX™
A TOOL FOR CURBING OBESITY IN OUR YOUTH

COLUMBIA, SC. — Connecting Health Innovations (CHI), a spinoff company form the University of South Carolina, has been
awarded a Phase | grant by the USDA to develop a Children’s Dietary Inflammatory Index (C-DII™) which will be used to help curb
obesity in our youth. CHI is focused on the work of Dr. James Hébert who created the world’s first Dietary Inflammatory Index (DII™)
which addresses chronic inflammation in the body. The DII™ and C-DII™ are based on more than 12 years of academic research and
are the only scientifically validated products of their kind in the world.

Chronic inflammation is one of the major contributing factors to obesity, and in children, obesity is a large and growing health
problem in the United States. Childhood obesity due to poor dietary choices leads to major negative health consequences, including
a predisposition to many long-term health effects, including an elevated risk of developing cardiovascular disease (CVD), diabetes,
fractures, cancer, depression and other issues. Since diet is a strong determinant of obesity and has been shown to play a major role
in modulating inflammation, the C-DII will allow individuals, researchers and clinicians to determine the inflammatory potential of
children’s diets. It also will enable children and, more importantly, their parents to become educated regarding dietary inflammation
and its consequences, as well as provide the ability to purchase and prepare healthy anti-inflammatory foods.

Developing the C-DII™ is incredibly relevant and timely now, as the economic consequences of childhood obesity are
staggering. In 2016, annual direct costs of childhood obesity, including prescription drugs, medical treatment, and outpatient costs
were nearly $14.5 billion dollars. This figure is certain to increase as a third of obese preschool children, and about half of obese school-
age children, become obese adults. For this reason, CHI is focused on commercializing the C-Dll to offer a suite of products focused on
reducing the amount of dietary inflammation in children. Reducing obesity in children by even a small amount, can result in billions of
dollars of reduced healthcare costs.

In order to initiate the C-DII™, CHI plans on developing formulations that are not just anti-inflammatory but also tasty,
providing an opportunity for the commercial sector to introduce anti-inflammatory food products for children. In this way, CHI will
achieve greater adherence to these food items among the targeted younger population. Given that 31 million children receive one to
two of their daily meals in 100,000 American schools, there is clearly great economic scope for finding economic opportunities among
this population by utilizing the C-DII.

ABOUT CHI

Connecting Health Innovations, LLC (CHI) was founded in February 18, 2013 with a focus on leveraging the work spearheaded
by Dr. James Hébert on the effect of inflammatory diets on health in the commercial markets. The first innovation of CHl is its Dietary
Inflammatory Index (DII™) for which they have actively been recruiting partners among the healthcare, insurance, research and
technology sectors to move the DIl to the marketplace. In 2014, CHI received a Fast Track (Phase | and Il) SBIR award for $1.8 million
from the National Institute of Health for the validation of the DII™ for adults.

ABOUT DR. JAMES R. HEBERT

Since 1988, Dr. James R. Hébert has been the Principal Investigator (P.l.), co-P.l., or subcontract P.l. on 48 federal grants with
budgets totaling ~$81 million. He has published over 330 peer- reviewed papers in high-impact medical journals, with most of these
focusing on various aspects of diet on health including inflammation and methodological issues encountered in the measurement of
diet. Currently, Dr. Hébert’s main administrative role is as the Director of the CPCP, which is based at the University of South Carolina
in Columbia. His primary academic appointment is in the Department of Epidemiology and Biostatistics in the Arnold School of Public
Health of the University of South Carolina. He also holds adjunct appointments in the Department of Family and Preventive Medicine
in the USC School of Medicine and in the Department of Medicine at the Medical University of South Carolina. Dr. Hébert has
established strong collaborations around the world in the areas of public health, cancer prevention and control and epidemiology and
biostatistics as a nutritional and cancer epidemiologist. Over the past seven years, Dr. Hébert has spent considerable effort developing
the DII, which has now been established and is regarded as an effective research tool.

i



WHY SHOULD | CARE
ABOUT DIETARY INFLAMMATI

A large amount of evidence links
inflammatory diets to virtually all of the

long-lasting & persistent diseases that cause

the majority of disability and death in the
United States, including:

o Diabetes

o Heart disease

o Many cancers

(especially colorectal cancer)
o Inflammatory bowel disease
o Arthritis & joint pain

Adopting a less-inflammatory diet can help
prevent or reverse the onset of these
diseases, as well as lead to weight
reduction, increased energy, and a healthier

overall lifestyle. :

CONNECTING HEALTH INNOVATIONS

CHI was founded on February 18, 2013 with a
focus on leveraging the work spearheaded by
Dr. James Hébert on the effects of inflammatory
diets on health in the commercial markets. As a
relatively young company, CHI has the support
of its partners such as BlueCross BlueShield, the
University of South Carolina Specialty Clinics,
the University of South Carolina Faber
Entrepreneurship Center, Eau Claire
Cooperative Health Centers, Office of Economic
Engagement, and the Columbia/USC Incubator.
CHI and its partners will leverage their
resources to help fund and deliver this
clinically-proven approach to reducing chronic
illness in America.

INTRODUCING:
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An Essential Tool for Monitoring
Your Diet & Your Health
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WHAT IS
THE DIETARY INFLAMMATORY INDEX (DII)?

The Dietary Inflammatory Index (DII) is a scale
used by doctors, clinicians and even the public
to measure how inflammatory foods are to
your body and organs, thus providing
guidelines to consumers and doctors.

Dietary Inflammation has been clinically
studied and documented for more than 25
years by Dr. James R. Hébert of the
Department of Epidemiology and Biostatistics
in the Arnold School of Public Health of the
University of South Carolina. Dr. Hébert is the
acknowledged expert and creator of the DII.

HOW DOES IMAGINE WORK?

This multi-week course, developed by
Connecting Health Innovations (CHI), and led
by trained nutrition professionals, will teach
participants how to maintain an
anti-inflammatory diet. The anticipated
components of IMAGINE will include
hands-on cooking lessons, as well as
informational sessions on healthy eating and
shopping practices, stress reduction and other
lifestyle factors that support dietary change.

Participants will also have access to online
tools, featuring recipes, blogs, games, and the
ability to calculate their current DIl score.
Information from the course may also be fed
back to doctors and other providers as
appropriate.

WHAT IS DIETARY “INFLAMMATION"?
HOW IS IT MEASURED?

Most of us are familiar with the more
common symptoms of inflammation as it
occurs in our bodies. These might include
reddening, swelling, and often painful
symptoms occurring to a specific organ or
part of the body. This type of inflammation is
usually the result of trauma, infection or
injury to a localized part of the body. Anyone
who has ever had a sore throat can relate to
this.

Dietary Inflammation is a little different.
Dietary Inflammation refers to the overall
reaction your internal organs have based on
the foods you eat. While often not painful or
even detectable, dietary inflammation is
often ongoing and still causes your organs to
react in a negative manner leading to other,
more serious medical conditions

DIl scores are calculated using a complex
mathematical computation. This number is
then converted into a simple 5-point scale
called the Dietary Inflammatory Score. Lower
numbers indicate less inflammatory foods
while higher numbers indicate more
inflammatory foods.

HOW CAN | MANAGE OR CHANGE
MY DIETARY INFLAMMATORY SCORE?

The Dll-based inflammatory reduction
counseling system known as “Imagine”
(Inflammation MAnaGement INtErvention) is
designed to help people adjust their diet and
adopt more anti-inflammatory foods.

WHERE CAN | FIND AN IMAGINE PROGRAM?

IMAGINE is currently being developed in
collaboration with our partners, including
major healthcare providers. Clinical tests are
expected to begin in mid to late 2016 with an
anticipated role-out shortly thereafter.

For the latest information, please visit our
website:

www.chi-llc.net



THE DIETARY

INFLAMATORY INDEX

AN ESSENTIALTOOL FOR MONITORING YOUR DIET & YOUR HEALTH

The Dietary Inflammatory Index (DII) was created to measure
how inflammatory foods are to your body and organs, thus
providing guidelines to consumers and doctors.

Scientific evidence links inflammatory diets to many diseases that cause disability and death in
the United States, including:

e Diabetes
e Heart disease %
e Many cancers (especially colorectal cancer)
 Inflammatory bowel disease

e Arthritis & joint pain

» ...And mortality associated with these diseases

#

Combined, these conditions affect well

over 50% of the adult population in the United States alone.

The total cost to our healthcare system of these conditions combined
is estimated to be over $500 billion per year. Disability and

loss in productivity create additional drain on our economy.

Research has shown that many of these conditions
are largely preventable by adopting a diet that has more
anti-inflammatory foods and fewer pro-inflammatory foods.

Unfortunately, the concept of “pro-inflammatory” vs
“‘anti-inflammatory” foods is confusing to many people because
of the difference between the way they taste and the
inflammatory affect they have on the body.

For example, many mild tasting dairy products such as milk
and yogurt are classified as “highly inflammatory” while spicy
or hot foods like chili peppers are “anti-inflammatory.”

"

The DII-based inflammatory reduction counseling system known

as “Imagine” is designed to help people adjust their diet and adopt
more anti-inflammatory foods.

Imagine has the potential to reduce healthcare costs throughout the USA by

$75 billion a year.

ol

DIl scores range from -8.87 to +7.98. These raw DIl scores can then
be converted into a simple “A to F” scale called the Dietary Inflammatory
Food Grade.

The Dietary Inflammation Food Grade is represented by the icons below:
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CONFIDENTIAL ~ NOT FOR DISTRIBUTION WITHOUT PERMISSION

A MARKETING PLAN FOR COMMERCIALIZING
THE DIETARY INFLAMMATORY INDEX (DI11®) AND ITS ASSOCIATED PRODUCTS

COMPANY OVERVIEW

Company Name: Connecting Health Innovations
Primary Product: Dietary Inflammatory Index
Associated Products: e DII® On Demand

e DII® Mobile App

e |IMAGINE®

EXECUTIVE SUMMARY

CHI was founded in February 18, 2013 with a focus on leveraging the work spearheaded by Dr. James
Hébert on the effects of inflammatory diets on health in the commercial markets. The first innovation of
CHl is its patent-pending DII® for which they have actively been recruiting partners among the healthcare,
insurance, research and technology sectors to move the DII® to the marketplace. The Affordable Care
Act brings a unique opportunity to fund the promotion of healthier eating in the US population as a
whole, and among medically underserved populations in particular.

CHI was incorporated in South Carolina in February 2013. Since that time, CHI has garnered the support
of partners such as BlueCross/BlueShield, the University of South Carolina Specialty Clinics, the
University of South Carolina Faber Entrepreneurship Center, Eau Claire Cooperative Health Centers,
Office of Economic Engagement, and the Columbia/USC Incubator. CHI and its partners will leverage their
resources to help fund and deliver this novel approach to reducing chronic illness in America.

The Dietary Inflammatory Index (DII®) was created by Dr. Hébert with the knowledge accumulated over
many decades of research showing that diet exerts a major influence over systemic, chronic
inflammation.

The goal of CHI is to move the DII®, which is proven to be highly successful in research applications, to
effective and efficient use in clinical settings and generate consistent branding for all CHI products.
Connecting Health Innovations LLC (CHI) is commercializing products and services that help medical
professionals screen for and manage patients at risk of diseases caused by chronic inflammation. To that
end, Dr. Hébert and his team at the University of South Carolina have refined the Dietary Inflammatory
Index (DII®) for use as a highly effective clinical tool to assist patients in reducing the pro-inflammatory
effects of their diets.

As the project moves forward, a SBIR has been secured with the intention of supporting further
development and commercialization of three products:

1) DII® Screener (Mobile App)
3) The Mobile App
2) The DII®-based inflammatory reduction counseling system (aka “IMAGINE®”)

This marketing strategy is designed to help propel these three DII® products into full commercialization.

December, 2016 ~ A MARKETING PLAN FOR COMMERCIALIZING THE DIETARY INFLAMMATORY 2
INDEX (DIl) AND ITS ASSOCIATED PRODUCTS



WATERMELON

Dietary Inflammatory Index: -2.49

: - )
Dietary Inflammation Food Grade: i'ln_,!

HOW IS DIETARY INFLAMMATION MEASURED?

TR The Dietary Inflammatory Index (DII) is a scale used
' to measure how inflammatory foods are to your
body and organs

Food Grade

- Raw DIl scores are converted into a simple scale
= called the Dietary Inflammation Food Grade

-- J ahy i_(:: sl & l.

W e &2

More Inflammatory

Less Inflammatory

Watermelon has a low DII and Food Grade. It is an essential part of an anti-inflammatory diet!
Learn more at: www.chi-llc.net and www.imaginehealthy.org!
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POSTEARD CAPPIONS

—

On behalf of Aladdin, his faithful side-kick
Abu and the Genie, | bid you welcome. [
May all your wishes come true!

©DISNEY

In Fantasyland, guest can ride one of 90 beautiful,
hand-painted horses on Cinderella’s Golden
Carrousel.

O Denep

) [-
It's time to round up the family for good iyl
times atDisney’s Fort Wilderness Resort. I i

©DISNEY

Singing children dressed in native costumes take
guests on an enchanting journey around the globe
to discover It's A Small World after all!

[CES )

Sound the alarm-it's Goofy, Chip and Dale to
the rescue!

©Denep
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Probably wrote about 100 of these
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DISNEY WILDLIFE

CONSERVATION

support programs in more than two dozen

countries.

WHO HAS RECEIVED
SUPPORT?

* African Wildiife Foundation
+ American Zoo & Aquarium Assoc.
Conservation Endowment Fund
* Conservation International 4
* The Jane Goodall Institute - USA ;
« International Rbino Foundation . FOR THE FUTURE
* The Peregrine Fund # o5
* Save The Manatee Club S i
« Wildlife Conservation Society OF WILDL# B
* World Wildlife Fund p
« The Disney Wildlife Conservation
Fund supports the work of many

otber organizations. AND WILD PLACES.

 YOUR'DOELRR VY
IS WORKING

Add A Dollar
Fg ilife

No fluff—purely informational
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Someone had to come up with the tagline...



MINT BOOK(EY?
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locse was a L a with his brother Roy,
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This mini 8-page booklet came with a special edition
Mickey Mouse watch



VIDEO/BVD PACKALT
NOPES APINg

For anyone who has ever “wished upon a star;”The
Walt Disney Story is an inspiration. Filled with |
rare footage, interviews and photographs, it |
tells the story of how Walt, with the help of
his brother Roy, started out as an |
aspiring artist in
Hollywood. From
there, he went on |
to produce innova-
tive TV programs
and build his magical
theme parks. The |
‘Walt Disney Story is |
truly an extraordinary
tale; almost
as extraor-
dinary as |
the man
himself!

Running Time: Approx. 30 Minutes
Color/Black and White

Presented in Stereo
Not Rated

Licensed for
private home exhibition

only. Alt other rights reserved.
Distributed by WALT DISNEY ATTRACTIONS, INC.,
Lake Buena Vista, FL 32830. Made and printed in U.S.A.
©MCMXCIV THE WALT DISNEY COMPANY.

This was one of the most widely-sold videos



SUGGESTED COPY FOR TREE PLAQUE TO BE
LOCATED AT ENDOR FOREST (QUEUE AREA FOR
STAR TOURS)

"Real” approach

Spirata Protecoli

"GUARDIAN SPIRIT"
Native to the Moon of Endor

These trees grow to heights exceeding 300 meters. They serve as
homes to the Ewoks and provide the basis for much of their culture.
Ewoks believe the trees are mighty, intelligent, long-lived beings.

"Parody" approach

Sequoia Pseudosum

"HOLLOW BACK SEQUOIA™"

Hybrid developed from similar flora
located on the Moon of Endor

This species, developed by botanists on the planet Earth, has
unusually hard and thick tree bark. It requires no water and very
low maintenance.

1 >
@y il d Brian Collins — WDI Show Writer

Imagineering
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Jungle akippers, den't forgat to keap
axtra cars handy on your ship--that
way, you won't find yourself stranded
up the river without a paddle.

All indi

uals should be advised that
wé have had reports of large pythons
in the area. If yeu're cravelling
with any small children, I'd recommend
you pat them in the center of the
boat. Thank you.
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| Walt Disney Imagineering THE GREAT MOVIE RIDE |

CHARACTER PROFILE

GANGSTER

"Mugsy" is a classic prohibition era crook, a'la John Dillanger. According to police records, he is 29 years old.

His rap sheet goes back to the days when he was a kid, scamming tourists and picking pockets. Mugsy has
worked his way up in the local crime scene, one bullet at a time. He is cocky and arrogant and has always felt
he was one better than the next guy. Mugsy likes to exchange lead with the local authorities or even, better,
with rival crooks trying to move in on his turf. Of course, sometimes, he likes to move in on their turf, which
has resulted in some ill feelings throughout the neighborhood. Being a leader of the whole South Side means
making sure his interests always come first. Although he is loyal to his boys, this means that everybody is
expendable, particularly if it means his hide versus theirs. Mugsy has made quite a name for himself running
booze to supply the local speakeasies. He normally wouldn't hurt innocent bystanders, unless he feels

threatened by them. Mugsy is almost always cool and in control.

Performance Notes:

* Do not try to talk with a strong "gangster" accent. It sounds bad, is very cliché and is, in general, bad show.
The spiel is written with certain phrases and pronunciations built into it which are conducive to your character.

Deliver the spiel as written and the "accent" will be included almost automatically.

* For the most part, Mugsy isn't concerned with the guests. They just happen to be unfortunate passengers in
the wrong place at the wrong time. He knows they are no threat, so Mugsy decides to make the best of the

situation, let them know he's the boss, and then decide what to do with them later.

* In the Gangster Scene, Mugsy should be brash and aggressive. After boarding the vehicle, Mugsy is too busy

trying to escape to fully grasp the situation.

* In the Western Scene, Mugsy realizes he is on some kind of strange vehicle and has been taken to a
completely foreign environment. He is confused, but slightly amused. When the Sheriff starts shooting, he

thinks that the law is after him, and he doesn't want to take a bum rap.

* In Alien/Raiders, Mugsy is very confused. Being the tough guy that he is, however, he never really lets it

show. Although the Alien surprises him, once the attack is over, Mugsy regains his composure.

* In Annubis, Mugsy sees the giant ruby and forgets that he isn't back on the docks--it doesn't matter. All he

thinks about is stealing the gem. Mugsy is actually quite nonchalant about making the heist of his career.

GMR Character Profiles B. Collins-Show Writer



BETUUES OT LECTIS. DUyS alnid TS are JUsC 3 MRSTy U0 TTave O PiioTie, TITOTETT ey O TT0C aivwdy s oes

itin the same way. There are no differences by race or ethnicity in phone ownership by teens.

* Socioeconomic status is one area where cell phone ownership rates vary, with teens from lower
income families less likely to own a mobile phone. Maore than half (59%) of teens in households
earning less than 530,000 annually have a cell phone, while more than three guarters of teens
from wealthier families own one.

Two other additional charts to consider; the top 10 U.5. phones & Smartphone market share®
*Mote: Symbian is not widely available in the United States

% of teens who own a cell lop 10 Mobile Fhones in Lse (|
phone, by age
LEEE Al subscribers
3% 1 Aspple 3 Phane 4.0% 0%
S8t F s RM BlactEermy 8300 Series (Curee, 8310, B320, 8330, B3500) | 3.7™%
3 Motonsla AAZR W3 senes (W3, Wac, Wam, VW, VDG, W) 29%
4 LG W10 (anVZ) 21%
5 LG Voyager 1.7%
[ Samsung SPH-WS40) (Rant) 15%
7 AM BlactBermy B530 aarka (Shormj) 14%
a2 L3 WxITod (Dare} 1.3%
B LG Wu sanes [CUD1E, CUEED] 1.2%
12 13 14 15 16 17
B 110 AM BlactBarmy £100 sariea (Pasr, B110, 3120, 3129) 12%
! Pew Inbemet Sepremier 2005 data e

Mobile & Education

Many schools and school districts have been experimenting with a variety of mobile initiatives for
several years now. These programs have varied in size and scope. A sample of some nprograms include:

¢+ According to the Kenosha Unified School District’s web site, KUSD “is dedicated to supporting all
users and all devices. KUSD.edu is now available via your mobile device. If you have a Web
enabled mobile phone or PDA, you can now access www.kusd.edu for special news, closing, and
district related information.” Other school districts around the country have initiated similar
programs.

¢ The April, 2010 online issue of The Innovative Educator
(http:/theinnovativeeducator.blogspot.com) contains a series of blog entries on how mobile
devices can be used for education. Among the topics are:

o Innovative Ideas for Using Cell Phones for Homework and Proctice
o iPads? Eh! Social Reading from Your Phone ? Now Thaot's Innovation!
o Using Cell Phones to Prepare for Standardized Science Tests




"KSASPR Web Site Tips of the Month”

Wow ‘Em At Your Next Trade Show

June

Research tells us that you have about three seconds to make an impact on those walking past your booth at a trade show. Not
much time, is 1t? So what can you do to capture that elusive audience and then maximize the contact? The first step is to make
sure you have a well designed environment that not only includes stunning visuals and graphics, but also effectively uses color,
motion, sound, lighting and even smell!

In addition to an attention-grabbing booth, you also need to think about the internal environment. Do you have informative and
creative handouts, brochures, and give-aways? Press kits? Is your staff well-informed to handle any questions or at least get
answers quickly? Have you invited existing customers and top prospects to come by, discuss, and even demonstrate your
products? Having people actively engaged within your area is one of the best ways to bolster curiosity and credibility.

Finally, make sure you include publicity in your tradeshow promotions plan. This should start before the show by pitching
interview opportunities to media representatives who cover your industry or might otherwise be interested. Develop a unique
newsworthy angle for your products or services and highlight this at the show—the key here being unique! You may even think
about making a significant news announcement during the event to increase press coverage. And don’t forget to make sure
there are plenty of copies of your press kit in the event’s media room.

Bringing all of these components together—show planning, booth design, graphics, collateral materials, media strategies, etc.--
typically requires some level of outside consulting and expertise. At Kenton Smith Advertising and Public Relations, our
experts can help guide you through the process. Need some ideas? Just ask.
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La ’Pﬁysique de [a Danse ~ Lesson 2.20
- Acceleration!

Purpose: To develop the concept of accelerated motion

Acceleration Equation:
Acceleration Explained:

IThe acceleration equation
:'#r.' can change the '1-'|..'l|..1-=:.'i1.'_...' ”T an |r.I:ri|:t.:'I in ||.Irl!l! ways. _"lll"l! can change the speed of the object. uses these symbols: a=(v.-v :h'rﬁ[
wWe can change the direction in which the object 1s moving. Lastly, we can change both the f o
speed and direction of the object. When we change the velocity of an object, the object "a" is the symhﬂf fﬂraﬂcelaraﬁﬂn;

undergoes acceleration. Acceleration is defined as the rate of change of velocity. ".,.,-n“ is the Dr[gina| or initial \;EIGEiW:

Think about the accelerator in your car. When you press on the accelerator, the speed of the "v " is the final velocity;
car increases. This increase in speed is an example of acceleration. Think about the brakes in f

your car. when you press on the brake, the speed of the car decreases. I his decrease In speed “t" is the time interval.
15 an example of acceleration. We often call this deceleration. Think about the steering wheel 1n

your car. When you turn the steering wheel, you change the direction in which your car 15

moving. This change in direction is an example of acceleration. Most people think of *speeding

up® when they use the term "acceleration.® This is a very narrow perspective of acceleration. As

you learned from this section, acceleration occurs when the velocity of something changes by

changing its speed, its direction, or changing both speed and direction. Acceleration 15 a vec tor

quantity.

GIVEN WORK
as"? a=|:~.r1-'q.rn]n.|'ﬁl

v, = U cms a = (40.0 cm/s - 0 cm/s)/4.00 s

v, 40.0 cmis a = 10.0 cm/s/s or 10.0 cm/s®

t = 4.00 seconds

ANSWER
a=10.0 cmfsfs or 10.0 cm!sg forward

A dancer in at The Juilliard 5chool must make a three-foot leap
across a 20 foot stage. Caluculate the average acceleration the
the dancer needs to achieve. Starting from rest, the dancer must
achieve a lift-off velocity of 52 m/s due east in 16.1 seconds.
So--what is the average acceleration?

v, = 0 m/s
"u"{ = 52 m/s, East

t=16.1s
a=?
as=s {"'1- - vﬂ:;‘t = (52 m/'s -0 m/s)16.18 = 3.2 mIsz, East

While executing a Grand Allegro, your body decelerates uniformly
from 34 m/s to a speed of 10.0m/s in 3.4 seconds. |f you need to
approach your partner from the west, what is youracceleration?

y - 34 mis, West

v 10. m/s, West

t=54s

a="7

a=(v.-v it=(10.m/s-34 m/s)/5.4s=-4.4 mfsi, The negative sian tells vou the

of the motion: in this case the opposite direction would be East. Therefore, you
4.4 m/s®, East or - 4.4 m/s®,

A dancer typically will run across the stage at a constant

speed of 2.4 m/s. However, to gain speed for a grand jeté with a
developé, you need to speed up with an acceleration of 0.44 m/s?
causing you to travel a distance of 16 m while accelerating.

What is your new speed at the end of this acceleration burst?

v - 2.4 mis
d=16m
a=0.44 mfs2
\rf=?

v2=v 2+Ead
f ]

solving for v, you will take the square root of both sides
- 2

= sqrt{uﬁ + 2ad)

v,= sqrtf(2.4 m/s) + (2)(0.44 m/s®)(16m)]

V.- 4.5 mis
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